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Campaigning with  Social Media I

Library Millage Campaign
using Facebook, some Twitter,
community networking &
minimal print

UOneof the Statebo
hit communities in the
economic downturn, the
Library Millage still passed
57.62 % to 42.38% ensuring
continued great service and
resources for multiple
jurisdictions




Campaigning with  Social Media: 10for11 for Michigan

FOR MICHIGAN

Helping people
bring people
to (buy) Michigan...




Campaigning with  Social Media: 10for11 for Michigan ‘
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The most important attraction in ‘Pure Michigan’? Our PEOPLE!

10forl1 creates an important call to action!

1 < With ﬂ and a dedicated website as
accelerators, set up a coupon registration
application & network with MADE IN MICHIGAN
businesses, products and events for 2011

2 . Offer Michiganders the opportunity to
help the Michigan economy:

Bring 10 or more friends in 2011 from outside
Michigan, they’re offered a choice of substantial,
barcoded, coupons via 10forl1 website to be
redeemed at Made In Michigan commercial
outlets and events.




Publications




Washtenaw County Business
Improvement Process: A
Beginning

Monograph commemorating
the successful initiative to
change both culture and
business processes in
Washtenaw County
government from 1994
through 2004, led by the
Administration of Robert. E.
Guenzel Publication Date:
May 3, 2010




ClO Leadership for Cities &
Counties i Emerging Trends &
Practices

Chapter 3 : ARThe Evol vi ng
of To d a l®sOne Story
Goi ng F or Rualicatian
date: June 15, 2009, by Public
Technology Institute and ITEMS
International



Beyond e-Government&e -
Democracy: A Global
Perspective

Chapter 20: A Fr om
OAdmi ni strationo
Creating a Knowledge

Culture in Washtenaw

County 0 ;

published by Public

Technology Institute and

ITEMS International, 2008




Many Ways of Seeing

Editor ; Braille & Text
Collaboration: University of
Michigan School of Art &
Design and Library for the
Blind & Physically Disabled;
Published by National Braille
Press, April, 2008




Family Works! Planning Kit & Media
Guide

Distributed to 119 television stations
nationwide, the Kit helped stations
localize a private public partnership
for a public service campaign with
20 hours of television programming
on the theme of work and life
balance.




